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July Truck Sales in 38 States 
And D. C. Indicate 14,500 Total 


Passenger Car wid Teal Sales Combined Should 
Total 113,500 Against Output of 112,600 
: For Month 


Detroit, Aug. 25.—With the release today by R. L, Polk 
& Co. of July commercial car sales figures for thirty-eight 
states and the District of Columbia, a fairly accurate picture 
of business in the truck field may be had. The total for these 
thirty-eight states and the District amounts to 11,086 units, 
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Used Car Over-Allowance 
Is Double Edged Sword 
Tom Hay Tells Dealers) __ 


Practice Results in Over Charging Used Car Buyer WILLYS MOVES UP 
Or in Direct Loss to Dealer Making SALES LADDER IN 


oe... | EARLY JULY RETURNS 


Chicago, Aug. 25.—High elie prices of used cars —— 
caused by overallowances are a good way to destroy customer 
good will through making buyers disgruntled afterward and 
causing them to censure among their friends the dealer who 
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Toledo, Aug. 25.—New car regis- 
trations from the first twenty-two 
states reporting for July showed 








sells automobiles on such a basis. 


This and other points are driven 
home by Thomas J. Hay, president | 
and general manager of the National | 
Used Car Market Report, Inc., Blue 
Book and Red Book publishers, 
an article appearing in the Cnicago 
Automobile Trade Association bul- 
letin. 

“If you do not successfully per- 
Suade the owner that he should 
Shoulder all of his own deprecia- 
tion, and close the deal on a reason- 
able and fair allowance basis, you 
have only two roads to follow,” 
States Mr. Hay. 

“First, set a high resale price on 
that used car or, second, sell it at a 
direct. loss, 
directly or indirectly.- 

“If you sell that used car at the 


high figure and it isn’t worth the | 


price, you may never hear about it, 


but the customer may never come | 


back and never recommend a single 
prospective customer to you. There- 


fore, you would lose eventually. You | 


may easily make a sale and lose a 
customer, 
better to make a friend and post- 
pone the immediate sale. 

“No one can afford to belittle used 
cars and used car allowances. They 
deserve all the time and attention 
you can possibly give them. 


“Right now, nothing is more im- | 
portant to profits than the used-car | 


allowance, the one spot where more 
profit is likely to be made. Guard 
against high allowances, because 
profits are too often tied up in the | 
used car inventory, and no profit can 
be actually realized until the last 
used car on a ‘string of trades’ has 
been sold.” 


NEW RAIL-HIGHWAY 
BUS UNDERGOING TEST 


Chicago, Aug. 25.—Represented as | 
the most effective weapon in com- 
peting with overland motor truck 
service, a rail bus invented by Frank 
R. Fageol, who developed the Fageol 
safety coach, is being demonstrated 
here, and leaders in the truck and 
truck transportation fields are 
watching with interest the reactions 
of the railroads, 

This rail bus, equipped with both 
flanged and rubber tired wheels, 
either of which may be used, has 
just been tested out before a group 
of representatives from several rail- 
roads in the Illinois Central yards 
at the foot of Randolph Street. 
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In either case you lose, | 


whereas sometimes it is | 
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| WARNER GEAR DENIED 
TRADE MARK TERM | 
ON FREE WHEELING, 


9 5, 
we 


Washington, Aug. 
ian denied an appeal from a de- | 
| cision of the commissioner by the | 
| Warner Gear Company for the right 
| to registry of the term “Vree Wheel- 
ing” as a trade mark for its trans- 
| mission unit, 

| The examiner's ground for refus- 
ing to register said mark is that 


|term on the described goods. 
From the record, 


it appears that 

the term “free wheeling,” or like 
| 

| terms, have been employed many 


years to vehicles of various kinds to 


| designate transmissions having the | 
above defined properties or charac- 
teristics. The term, therefore, has 
| become recognized as one designat- 
ing a class of devices. 

In view of the above, I am of the 
opinion that the term “free wheel- 
ing’ is not registerable as a trade 
mark under the trade mark act of 
February 20, 1905, which provides: 

“That no mark which consists 


there is no trade mark use of said 





Willys-Overland in sixth place in 
| the entire automobile industry, 
B. Harper, vice-president in = 
| of sales, announced here today. 

According to additional —< 
| tion received from the field, Willys- 
| Overland stands in fourth position 
| in a number of important points 
throughout the country, he added. 

In production Mr. 

in July, climbing from eighth place 
in June. 
Complete July registrations from 
| the three largest communities of 
| southern California place Willys- 
Overland in fourth position, with 
sales almost 300 per cent. over May, | 
which is ordinarily a peak month,/| 
the report states. 

In Hamilton county (Cincinnati), 
Willys-Overland registrations were 
fourth; in Erie county (Buffalo), 
also fourth 

P. C. Gartley, 
for Willys-Overland products, 
ports that registrations for the first | 
twenty-two days of August place 
the Toledo manufacturer in fourth 
position with 4.8 per cent. of the 
total sales in Cook county. 


TOOL MARKET 
CONTINUES DULL 


Chicago distributor | 
re- | 


New York, Aug. 25. “Machine 
tool business is virtually at a stand- 





: merely in words or devices 
which are descriptive of the goods 
with which they are used, or of the 
character or quality of such goods, 

shall be registered under the 
terms of this act.” 

The term “free wheeling” is re- 
garded as descriptive of the goods 
with which it is used or of the char- 
acter or * quality of such goods. 


TIPPER NOW FORBES 
ADVERTISING CHIEF 


New York, Aug. 25.—Harry Tipper, 
formerly vice-president and general 
sales manager of 
the General Mo- 
tors Export Divi- 
sion, has _ been 
appointed adver- 
tising director of 
Forbes Magazine, 
effective Septem- 
ber 1. 








According to Fageol, the vehicle is 
destined to revolutionize the present 
system of freight transportation and 
enable the railroads to recapture a 
large proportion of freight volume 
that has been lost to them through 
the modern development of high- 
way trucking systems. 

The manufacturers of the bus are 
trying particularly to convince rail- 
road men that its advantages per- 
mit it to be loaded at factories, 
driven through the streets to a 
freight yard, and later formed into 
trains up to fifty units for travel 


—_ 


(Continued on Page 2) 





Mr. Tipper was 
formerly an exe- 
cutive of the Class 
Journal Company, 
where he devel- 
oped the paper Automotive Indus- 
tries, and as advertising manager of 
the Texas Company he was the first 
man to advertise gasoline in the 
United States. 

Mr. Tipper is a member of the 
Society of Automotive Engineers, a 
former president of the Association 
of National Advertisers, of the Ad- 
vertising Club of New York and of 





Harry Tipper 





(Continued on Page 2 ) 





still in all leading industrial cen- 
ters,” says Iron Age. Occasional 
orders are being booked for single 


tools, and there is a little more 
activity in used tools, but in general 
the dullness that has existed for 
some time is unrelieved. Moreover, 
there are no definite indications of 
an early resumption of buying on a 
larger scale. 

“Plant operations in the metai- 
working industries have shown no 
marked change for the better. Some 
small manufacturing plants, includ- 
ing tool and die shops, are some- 
what busier, but the sum total of 
such increased activity is not 
enough to bring any machine tool 
purchasing.” | 


STUDEBAKER 10 HOLD 
SAFETY TESTS TODAY 


South Bend, Ind., Aug. 25.—Stude- 
baker has just issued invitations to 
a large list of guests for spectacular 


H. | 


Harper said} 
— ssistant | Willys-Overland was in fifth place | 
| Commissioner of Patents Moore to- | 


ithe supervision of 


| 


N. S. P. A REPORTS ON 
SALES MANAGEMENT 


| 





Detroit, Aug. 25.—A digest of ob- 


| servations and interviews as to what | 


a jobber sales manager should do to 
increase sales, decrease expenses 
| and set up an efficient sales organ- 
ization, is contained in a report on 
jobber sales management prepared 
by the sales management sub-com- 
mittee of the marketing research 
committee of the National Standard 
Parts Association. 

The report was 


| 


prepared under 
C. M. Burgess, 
Burgess - Norton Manufacturing 
Company, Geneva, Ill., chairman of 
the sales management sub-commit- 
tee, and immediate past president o 
the association. 

It considers its problems from the 
standpoint of an N. S. P. A. jobber 
carrying parts, tools and equipment, 
operating a machine shop, employ- 
ing at least three salesmen in addi- 
tion to the counter men and cov- 
ering both city and country terri- 
tories. 

Its Giscussions fall under the fol- 
lowing subject headings: classifica- 
tion of potential outlets, organiza- 
tion inside, advertising, selection of 
salesmen, assignment of territory 
and duties, and complete coverage 
of accounts and prospects. 

Supplementing the repcst is a 
summary of a questionnairé which 
indicates the common practice 


ously discussed. 


INDIA TO ADVANCE 
TIRE PRICES 10 15% 


Akron, Aug. 25.—India Tire and 
Rubber Company will advance the 
prices of tires and tubes from 11 per 
cent. to 15 per cent. on all sizes and 
types on September 3. This will 
place into practice for India the 
price schedule announced by the 
majority of the indusiry on June 23, 


when the Federal excise tax was put 
into operation. The increase, how- 








safety tests which will start Friday 
morning at the Studebaker proving 
ground near South Bend. 

The feats have been arranged to 
dramatize the precautions taken by 
automobile manufacturers to assure 
safety in their cars and will include 
the hurtling of a car down Motor- 
cycle Hill near the proving ground. 
A headon collision between two 
cars traveling at a relative speed 
of 100 miles an hour, tire blowouts 
at high speed, the famous wall test, 
braking trials and severe skidding 
and skidding turn demonstrations. 





ever, was never operative, due to a 
system of rebates used by the in- 
dustry, 

The new price schedule besides 
passing on to the customer the Fed- 
eral tax will represent a slight in- 
crease over the prices prevalent be- 
fore June 21. 

W. G. Klauss, president, said the 
company had shown an increase in 
dollar volume of sales of 86 per 
cent. in the first nine months of 
the present fiscal year ending Octo- 
ber 31 over the corresponding period 
of the previous year, despite the ap- 
preciably lower price level. 


IN THE JOBBING FIELD, 


| 3,285. 


which compares with 13,516 in the 

month of June this year and with 22,617 in July of 193 
July total is off under June by just a shade under 18 per cent. 
and is more than 50 per cent, under July of last year. 


same territory in the 
The 


If the ratio of commercial cars 
sales in July continues to compare 
Similarly with those of June in the 
ten states still remaining to be heard 
from, we shall have a total truck 
cistribution for the month of ap- 
proximately 14,500 units. Of the 
11,086 total to date, Ford accounted 
jor 4,550 sales and Chevrolet for 


The latest estimate made by Auto- 
motive Daiiy News from passenger 
car figures showed probable sales 
of 99,000 units in July. With our 
new estimate of 14,500 commercial 
car sales, this would give us a grand 
total of 113,500 vehicle units of all 
classes sola in the month of July, 
1632. This compares with total sales 
in July last year of 224,376, for both 
passenger and commercial. 

The real interest in these figures 
lies in comparing the probable July 
sales total with the production esti- 
mate for that month. Against the 
total estimated sales of 113,500 we 
have the N. A. C. C. estimate of 
112,600 vehicle units produced. This 
shows, of course, that our industry 
sold far more vehicles than it pro- 
cuced, because the N. A. C. C. pro- 
duction estimate includes Canadian 
and foreign assembly plant output. 
The final anda official figure on pro- 


} duction will be issued shortly by 
the Department of Commerce in 
Washington which’ revises’ the 


N. A. C. C. estimate. 


ALABAMA SALES TAX 
INCLUDES DEALERS 





among jobbers on the points previ- | 


FUEL AND OIL EXEMPT 


Birmingham, Ala., Aug. 25 (UTPS). 
—The Alabama Legislature, con- 
vened in special session after being 
called by Gov. B. M. Miller to bal- 
ance the budget, is considering the 
passage of a sales tax on retail deal- 
ers. Two such bills have already 
been introduced, and it is estimated 
that a sales tax plan would bring 
into the state’s coffers more than 
$5,000,000. The automobile industry 
is included in the sales tax. 

Gross sales of dealers in automo- 
biles and trucks would be taxed not 
more than 1 per cent, according to 
a bill introduced by Speaker Tun- 
stall. 

Gasoline and motor fuel, lubricat- 
ing oil and greases would be ex- 
empted under a special paragraph 
of the bill. 

Wholesalers and jobbers having 
“regularly in their exclusive employ- 
ment one or more traveling sales- 
men” would be taxed an amount 
“equal to one-eights of 1 per cent. 
of the gross proceeds.” 

The bill, designed very much like 
the bill passed in Mississippi some 
time ago, has more exemptions and 
is more liberal. The Mississippi bill 
has brought in more funds to the 
state than was expected, and it is 





(Continued on Page 2) 
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JOBBERS IN SEATTLE 


FIND BETTER FEELING | 
AND INCREASED SALES 


Seattle, Wash., Aug. 25.—A def- 
initely better feeling with increased 
parts and tire sales, in particular, 
came in this territory with the im- 


position of the excise tax.. Not only 
was there improvement in the taxed 
articles, but also in shop equipment, 
which is not subject to the special 
excise taxes. This seems to prove 
the old principle that people buy on 
a rising market, for a slight stiffen- 
ing of prices came, or were expected 
by the public at that time. 

However, it is likely that 1932 will 
go down as an average of 25 per| 
cent. below 1931 in parts and ac- 
cessories business, according to lead- 
ing jobbers. The outlook is for con- 
tinuance of the upward curve which 
started the end of July. 

Collections have been slow 
throughout the year, but current 
month reports show some improve- 
ment. However, the trade is watch- 
ing accounts closely. 





“January and February of this 
year found a continuance of the 
decline of the end of 1931,” statec 
E. C. Walling. sales manager 03 
Ballou & Wright. “March, April 
ana May held practically an even 
line. sales in the industry during 
ihose months not varying 5 per 
cent., but holding steady. Ap- 


parently the curve had hit an even 
plane and started to hold its own 
which was a redeeming feature, and 
seemed to indicate the end of the 
downward trend from March. June 
snowed a slight upward curve, while 
July wa disappointment and 
dipped a little. Then August is up- 
ward again. due partly to seasonable 


business, but not entirely 
“There is a better feeling in the 
Northwe Which started in June 


along with the excise tax and faint 
rumbiines of a rising market. There 
is no profit possible in falling 
market for merchandising. People 
begin to buy prices becom 
firmed However, buying not 
normal yet. Those with money are 
nevertheless beginning to buy closer 


a 


as 


1S 


te normal! needs. Thev have been 
waiting. waiting, for the low point 


and when the low 
thev loosen up 

“Increased price of commodities 
started with the tax, which proved a 
stimulus. Stocks are low now and 
so any buying is felt up and down 
the line. It looks to me that house- 
cleaning in automotive and other 
lines is pretty well completed. with 
clearing out of most surplus stocks 
and distress merchandise. There is 
still some of this class remaining. 
but it is harder to find. 

“Replacement parts business has 
been the salvation of the jobber and 
but for this item holding fair to 
good, 50 per cent. of the jobbers 
would have folded. Accessory sales 
have been light. 

“The outlook for the balance of 
1932 is for a better fall and winter 
than last year. We base this on 
good crops in the Northwest, in 
wheat, fruits and vegetables. Other 
farm and poultry produce is also in 
upward trend both as to production 
and price. Lumber is showing some 
life with mills in various parts of 
the state opening up on _ part 
capacity. So we base our optimism 
on basic industrial reports. There 
hasn't been much increase in volume 
of sales. but the gains seem slow but 
sure.” 

George 
Northwest Bearing 
pany, is another close 
conditions. “Parts sales are about 
15 per cent. below last vear.” he 
said. “July dropped off, but August 
is picking up a little. Car owners 
are buying only actual needs, with 
repair shops being full of small jobs. 
and few major overhauls. I look for 
this condition to continue the rest 


point seems gone. 


F. Morrisey. manager of 
& Parts Com- 


observer of 


of the year, with possible slight im- 
provement, but with the usual slump 
the end of the year 

Ernest W. Ingalls. manager of 
Northwest Motor Parts, dealing 
largely in heavy duty replacements 
and parts, said: “Demand for truck 


parts is, at present, in excess of the 
corresponding period of 1931. Total 
for this year is slightly above last 
year. However, this is not true of 
passenger car parts. Truck de- 
mands, both for repairs and replace- 
ment, look to gain with contractors | 
expecting some big jobs on city, | 
county and state improvements, due | 
to government financing of prujects. 





AUTOMOTIVE DAILY NEWS, FRIDAY, AUGUST 26, 1932 


This makes 
very hopeful.” 


trucking contractors / CARS IN STOCK 


Eastern Washington finds wheat | 


prices up 10 per cent. and the crop | 
R. | 


yield good, according to E. 
Thornton, parts jobber. “Tire vol- 
ume helped our July total,” he said. 
“We are working full crew of sales- 
men. With farm produce prices ris- 
ing, and the outlook in centra] and 
eastern Washington crops the best 
in fifteen years, there should be a 
reflection this fall in automotive 
parts and accessory buying, in that 
region.” 

Hoge Piston & Ring Company, 
with stores in Seattle, Tacoma and 
Everett, through D. A. Hoge, gen- 
eral manager, reported parts sales 
starting out at a slow pace the first 
oi the year and then gradually 


| demonstration number are subject 
|} to personal property taxes, the New 
| Mexico 


| vehicles upon which the individual 
|registration fees have been paid, the 


|Oden Buick, 


|pared by the court follows in full | 
| text: 
1. Sections 11-319, 11-328, 11-330} 


building, until July which showed | 


another slump. 
“But with August a fine improve- 
ment came,’ he declared, “We have 


|had a number of days’ business in 
| this 


month that surpassed any 
throughout the entire year. There 
is no question but what the trend 
is upward. Collections are better. 
The trade feels better. I look for 
September to continue to gain, with 
October and November to be excel- 
lent months, with December rating 
the seasonable decline. If farm 
prices continue to gain, this will be 


the automotive trend. Thus far 
jsales in pistons, rings and brake 
lining have held fair, but in less 


volume than 1931. But I would not 
be surprised if by the close of the 
year, the volume for 1932 will equal 
that of 1931.” 


FINANCIAL NEWS 


COMMERCIAL SOLVENTS 
New York, Aug. 


Solvents declared a _ semi-annual 


dividend of 30 cents on the common 
stock, pavable December 31 to stock 
of record November 21. Formerly 
the company paid 15 cents quarterly. 
The new policy was adopted because 
of economies in preparation of divi- 


dend checks 
SMITH ALSOP PAINT 
New York, Aug. 25.—Smith Alsop 


Paint and Varnish declared a quar- 
terly payment of 8712 cents a share 
on the $50 par value 7 per cent. pre- 
ferred, payable September 1 to stock 
of record August 20. Previously this 
Gividend was reported as no action 
taken. 


GENERAL ELECTRIC 

Schenectady, Aug. 25.—Orders for 
the recently announced General 
Electric oil furnace and the humi- 
filter, products of the new air con- 
ditioning department of the com- 
pany, are resulting in increased em- 
rloyment at the Schenectady works 
of the company, J. R. Rue, manager 
of the manufacturing division, an- 
nounced today. 

Approximately 300 employees have 
been put back to work to meet the 


manufacturing schedule on both 
the oil furnace and humifilter at 
Schenectady alone. Stock ship- 


ments are being made regularly on 
the oil furnace 


TIPPER NOW FORBES 
ADVERTISING CHIEF 


(Continued from Page 1) 


the Technical Publicity Association. 

He organized the school of mar- 
keting at New York University with 
Professor Hotchkiss and was a 
member the faculty for eleven 
years. 

He 
Business,” 
“Human Factors in Industry,” “Dis- 
cussions on Labor” and “The New 
Challenge of Distribution.” and co- 
author of “Advertising Principles 
and Practices. 


NEW RAIL-HIGHWAY 
BUS UNDERGOING TEST 


(Continued from Page 1) 


ol 


is the author of “The New 


over the rails. These trains would 
be hauled to a distribution point, 
where the individual units would be 
detached, take to the highways and 
deliver their cargoes at the door of 
the consignees, thereby eliminating 
the handling or 
freight en route. 


|held to 
| sessment 


| 


ARE SUBJECT TO 
NEW MEXICO TAX 


Santa Fe, N. Mex., Aug. 25.—Auto- | 
mobiles carrying only a_ dealer's | 


Supreme Court has held. 
The exemption applies only to motor | 


The case is entitled 
Inc., et al. v. Roehl, | 
The syllabus pre- 


decision held. 


county assessor. 


to 11-332, Comp. 1929, construed and 
relieve from separate as- 
and taxation as personal 
property only those motor vehicles | 
upon which the individual registra- 
tion fees provided in the act have! 
been paid. 

2. Since the purchase by an auto- 
mobile dealer of the dealers’ auto- 
mobile demonstration number or 
numbers authorized by sections 11- 
319 and 11-330, Comp. 1929, does not | 
pay the registration fee imposed by | 





|the act on any car or cars held for 


25.—Commercial | 


“Advertising Campaigns,” | 


| 


Sale, trade or exchange by such 
dealers, the immunity from separate 
assessment and taxation granted by 
section 11-332 does not apply and 
stock cars are subject to the property 
tax laid on other forms of merchan- 
dise. 

3. A taxpayer may not appeal to 
a court of equity for relief against 
aiscriminatory taxation allegedly re- 
sulting from the omission from the 
rolls of a large body of personal 
property ot the kind assessed in his 
name, without first exhausting his 
remedy before the appropriate tax- 
ing officials and boards in an en- 
deavor to have the same listed as 
omitted property; and a complaint 
which fails to show any effort what- | 
ever in such behalf is bad on de- 
miurrer 


ALABAMA SALES TAX 
INCLUDES DEALERS 
FUEL AND OIL EXEMPT 


/ 
(Continued from Page 1) 
possible it will be repealed as soon 
as the budget is balanced, although 
the bill was issued to be effective for 
tWo vears. 

Automobile men in Mississippi 
have been faced with a new diffi- 
culty since the sales tax has been in 
effect in that state, however. Resi- 
dents of that state have been going 
to Memphis, New Orleans and Bir- 
mingham to purchase cars tax free, 
it is said. Therefore automobile | 
dealers in Alabama are a little wor- 
ried over the bill now pending at 
Montgomery. 


KETTERING SEES | 
BUSINESS GAINING 


Cleveland, Aug. 25.—We are seeing 
the beginning of improved business 
conditions, according to Charles F. 
Kettering of Dayton, vice-president 
of the General Motors Corporation, 
in charge of research, who was in- 
terviewed aboard his yacht. 

“I thin’ some good will come out | 
of the stock market activity,” said 
Mr. Kettering. “Market activity has 
a tendency to bring money out of 
safety deposit boxes. A lot of men 
have come to me recently and said 
they had money to spenc or invest 
because they think this is the logical 
time.” 

Mr. Kettering doesn't believe that 
political influence has had anything 
to do with resumption of trading in 
Wall Street. 

“I wouldn't say the depression was 


| brought about by our system of dis- 


tribution,” 


| 


he said. “Possibly we 
should go further and blame it on 
the conditions that brought this sys- 
tem about. Standardization of prod- 
ucts decreases the cost of produc- 
tion, but increases the cost of dis- 
tribution.” 

Many large companies, Mr. Ket- 
tering pointed out, charge 65 cents 
of every dollar to distribution AS 
long as consumption holds out that 


can be done, he thinks, but there is | 
such a thing as glutting the market. | 
transferring of|He believes in production of more | 


varied goods. 
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HE second annual miniature Napoleonic coach competi- 

tion fostered by the Fisher Body Craftsman’s Guild 
having proved to be such a glorious success, it has been 
decided that there will be a third one, with enrollments start- 
ing September 1. 

As an extra incentive, the convention will be held in Chi- 
cago and the 107 boys qualifying for the final will be guests 
of the Guild and will have the opportunity of taking in the 
World’s Fair. And again there will be four scholarship 
awards, each worth $5,000, as well as the state prizes. 

te 

VE BEEN TO BANQUETS galore, but none that was 
so impressive as the one Monday night, when the victors of 
the 1932 competition were announced—Franz Ibisch, Colum- 
bus, Wis., and Gordon Drummond, Washington, D. C.. sen- 
iors, and Raymond Smith, Lawton, Okla., and Fred Friedrich, 
Rochester, N. Y., juniors. 








* * 


* * a 

THE MEDIEVAL ATMOSPHERE of the big banquet 
hall in the General Motors Building carried one back to the 
romantic days of the earlier centuries when craftsmanship 
was the lode star of the youth of those times. 

The banquet room became the town square ‘of Brussels, 
Belgium, with the City Hall and guild halls surrounding it. 
The illumination was furnished by huge candles, the waiters 
wore the garb of the fifteenth century; two buglers led the 
105 boys to their seats, while a balcony window opened and 
Capt. H. Ledyard Towle, as the shade of an ancient crafts- 


/man, spoke of the old association of masters and apprentices 


and saluted the modern craftsmen below, 


* * 


Oo” 
IN THE PICTURE, too, were such leaders of the indus- 
try as President Sloan of General Motors, the seven Fisher 


| brothers, President Knudsen of Chevrolet, Charles K. Ketter- 


ing and many others, brought together as sponsoring spirits, 
with godfather of the idea, H. J. C. Henderson, sales and 
advertising manager of the Fisher Body Corporation and 
secretary of the Guild, as toastmaster. 

COMPETITION may be the life of trade, but it sure is 
raising Ned among the parking lots along Woodward Avenue 
this city. One lot I passed coming to the Fisher Building has 
a sign out advertising all-day parking for 3 cents. Now, that 
is somewhere near my pocketbook, and I think | will use my 
“Soup Plate Six” for transportation, this lot being right 


* 


‘handy to my office. 


* * ok 


ANOTHER SIGHT on the boulevard is a Ford eight, 
painted a brilliant red, with what looks like a cellaphane or 
celluloid bonnet, so you can see just what makes the wheels 
go round, Clever stunt on the part of some Ford dealer. per- 
haps. . 

W. S. KNUDSEN, president of Chevrolet, is slipping 
over to Europe next month, taking with him his two daugh- 
ters, who are going to attend school in Switzerland. It’s 
just a hurry-up trip for Mr. Knudsen, who expects to be 
back in a jiffy. They go over on the Europa, sailing Sep- 


tember 7. 
* * 


OUR NEXT-DOOR NEIGHBOR, Jackson, Mich., 
reports that in the last few months the draymen of the city 
have resurrected Old Dobbin. Horses are to a certain extent 
replacing motor trucks, probably on the theory that spare 
lots provide feed for the horses, eliminating buying gasoline, 
while, too, trucks require state licenses, another expense. 

Bd 


* 


v* * 


PETE DE PAOLO, former racing champion, is going 
out on the road again soon with the $20,000 miniature De 
Soto factory, hauled on an Aerocar trailer towed by a De Soto 
coupe. This time the outfit will make a tour of New Eng- 
land, New York, Pennsylvania and New Jersey. On the trip 
through the Far West it’is estimated that 237 De Soto sales 
were made as a result of the exhibition of this miniature 
‘factory. 
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Retail Salesmen 





sion of the industry. 


let us get it ready for publication. 


you commissions. 
Dealers read this page. 


a 


MAKE A USED CAR SALESMAN 


This department is devoted to the interests of the retail sales divi- 
Salesmen, this is your department. Automotive 
Daily News wants you to get something from this department that ‘vill 
help you in your work on the firing line. 
your own experiences, su cesses, failures to help your brother salesmen. 
Send in your story in the form of a letter, or even a postal card, and 


may help another salesman to make sales or avoid errors that cost 


Give us the benefit of your reactions on 
these problems that affect the work of your salesmen, the men on the 


sos * 9, | 
tiring line, the men who bring home the bacon or don’t. la talk between 8S. 








It wants you to pass on 


Your achievement or your mistake 









| 


OUT OF THE NEW CAR BUYER 


Sometimes the purchaser of a new automobile can be 


turned into a salesman for the car he has traded in. 
distributor of Auburn-Cord cars 
is affecting it in this manner: 
where a large *—- 


Teefy-Seltz Company, Inc., 
in the Philadelphia‘*territory, 
In Philadelphia, 


The 


proportion of the residences are built | to know quite @ little about him 


affording an 
in 


in block “operations,” 
opportunity for neighborliness 
evening, 
ing backyard conversations among 
the male members of families as 
they spruce up their automobiles, 


the talk naturally tends to the topic | r J 
j}helping him very 


In each block there is al- 
most always one man who takes 
particular pride in the appearance 
and condition of the family vehicle 


of cars. 


and this fact is known to all the 
neighbors. The car _ itself is an 
advertisement of how well it is 


maintained and the very human in- 
clination of the owner is to talk 
about it, if not to boast a little. So 
every one in that immediate vicinity 
has seen “Jones’” car, noted how 
nicely it looks and how smoothly it 
runs and, in all probability, has had 
all its good points dinned into his 
ears, more or less. 

Jones, being so particular about 
having an excellent car, some day 
must decide to part with it for a 
new one, for he is a bit jealous of 


his reputation as the owner of the} 


“finest car in the neighborhood.” 
But he doesn’t relax his care for 
the present car until the moment 
has come to trade it in. Teefy- 
Seltz retail salesmen keep their eyes 
and ears open for just this type of 
car owner, wherever they go. 


Suppose Jones’ present car is an} 
then a Teety- | 
Selts salesman will be quite certain 


Auburn, or a Cord; 


BIG TRUCKING FIRM 
AIDS HOME CITY TO 
GET NEW INDUSTRIES 


‘ | 
or especially Sunday morn- | 


|interest in the 


| tor 


and his car and will be on the watch 
the moment Jones decides to 
buy a new one. The same may be 
said if Jones’ present car is of some 
other make. If a Teefy-Seltz sales- 
man signs Jones up for a new model, 
he marks down Jones as in line for 
materially in sell- 
car he has thought 
so much of. Of course, it’s still in 
unusually good condition and is 
better looking than the average used 
car. 

The next step is for the retail 
salesman to seek a prospect in the| 


very block in which Jones lives. That | 


ing the exchange 


neighbor, as well as all the others, | 
knows a lot about the Jones Car| 
and its fine condition and good! 
looks. 


But in going after this prospect, 
the salesman uses judgment and 
discretion. He does not select a pros- 
pect of the type who would scorn to 
purchase a car used by one of his | 
neighbors. He seeks a man who is 
positively assured that he will get 
a remarkably good used car—one 
who would rather be certain than 
sorry. Efforts in this direction have | 
lately proved there is almost always 
a prospective purchaser in the 
neighborhood. Should the prospect 
be a bit hesitant, the salesman calls | 
on Jones and gets him to recheck | 
the car’s condition in that pros- 
pect’s presence, which frequently re- 
sults in the sale. 


Brunswick’s active civic workers. He 
believes in New Brunswick and on | 
many occasions, he has shown his 
city’s welfare in a 
practical way. 

Mr. Freedman told Secretary 
Whitfield that in these times every | 


* one should make a contribution to} 


New Brunswick, N. J., Aug. 25.— 
Yhere will be no freight charges for 
the moving of industrial plants to 
New Brunswick, no matter the 
length of the haul or the size of 
the plant, if the offer made yester- 
day to Industrial Secretary Jacob H. 
Whitfield by A. Harry Freedman of 
the New York and New Brunswick 
Express Company is accepted. 


Mr. Freedman has a fleet of 


forty-five big White trucks and he | 


stands ready to place these trucks 
at the disposal of the city in the 
moving of any industrial plant to 
the city at no expense either to the 
city or the concern, it was an- 
nounced yesterday. 


Mr. Freedman’s offer was snapped | 


up by the Exceiled Sheepskin and 
Leather Coat Company which has 
taken over 
Rubber Company plant on Com- 
merce Square, and yesterday Mr. 
Freedman had his trucks at the 
New York plant of the company and 
within a few hours had the machin- 
ery and other equipment moving 
toward New Brunswick. 


a loft in the old U. S.! 


The prompt service rendered by ' 


Mr. Freedman gratuitously will per- 


mit the plant to open for operations | 
this week, as workmen were on the | 


job late yesterday setting 
machinery. Incidentally the new 
concern is saved $125 in freight ex- 
penses, 


Mr. Freedman made his generous 


offer that it would cost that amount 
to move the occupant to this city. 
Mr, 


up the} 


| just 
as it was estimated before | 3,100,532 hours on the road, an in- 


; 


Freedman is one of New was set. 


the city, as a means of helping the | 
city industrially. 


FLEET OPERATOR WINS 
SAFETY CONTEST FOR | 
THIRD TIME IN A ROW | 


| 
25.—The 


Worcester, Mass., Aug. 
Holmes Transportation Service of 
Worcester was one of the monthly | 
group winners during July in the 
fourth state-wide commercial ve- 
hicle safety contest. The Holmes | 
service has won three monthly | 
awards in the present contest. 

Competing commercial vehicle | 
operators established the lowest ac- 
cident rate ever recorded in more | 
than two and one-half years of such 
competition during July, the com- 
mittee announced. 

With 368 fleets made up of 12,648 
vehicles operating the staggering 
total of more than 3,000,000 hours 
on the road during the month, ac- 
cident rate per 100,000 hours | 
dropped to 14.00, a full point below | 
the previous all-time record low ot | 
15.00, which was recorded in Apri! 
and May this year. At the same 
time this new low record was made 
in the face of a sharp increase in 
accident exposure. In the month 
‘passed the fleets operated 








crease of more than 100,000 hours 
over either April or May when the 
previous record low accident rate 


| heading for this article, inspired by 


| Company, 
‘showrooms on North Main Street, 


| farmer after 9 o’clock at night and 


with 
; 10 o'clock when the deal was closed. 


| ditions have changed. We are do- 


| Baldwin Repair Company, Pontiac, 





}on each owner interviewed. 








| Selling Cars in Farm 
District Different, 
Says This Dealer’ 


“Hew to Change the Subject From 
Cucumbers to Cars” might be the 


A. Longworth, 
the Longworth-Carlson 
Ford dealership, with 


head 


of 


Middletown, Conn., and a represent- 
ative of Automotive Daily News. 
Mr. Longworth, who has had ex- 
tensive experience in automobile 
merchandising about Middletown, 
the center of a large farming area 


in the Connecticut River Valley, 
raised the point that under present- | 
day conditions nothing can be taken 
for granted if one is to sell automo- 
biles successfully. 

Normally, he said, the farmer goes | 
to bed at sundown or shortly after. 


|} husband was not 





The city custom of ringing-door- | 
bells far into the night does not 
“click” very heavily when tried out 


where the crickets supply the noise | 
furnished in metropolitan centers by 
street cars and motor vehicles. 
Many automobile and appliance | 
salesmen, accustomed to the city 
routine, have met with disaster 
when they applied their go-getting 
night solicitation practices in a 
rural area. A farmer is just as like- 
ly to poke a shotgun out of the win- 
dow if some misguided salesman 
rings his doorbell after dark. 
“Can you imagine, therefore.” 
Longworth asked, 


Mr. 
“our calling up a 


asking to see him about a car? We 
knew perfectly well that he should 
have been in bed at this time. But 
we did call him up, and then we 
went right out to his farm. 

“Our prospect was very much in 
evidence and was busily engaged in | 
sorting cucumbers. We mixed up|} 
the cucumbers and told our | 
tale with success. It was well past 


This is just an example of how con- 


ing things today which formerly 
would have been considered impos- 
sible.”’ 


Used Truck Promotion 


Plan Aids This Dealer 
To Keep Stocks Low 


Promotion of the sale of used 


trucks as a means of selling new 
units has proven successful for the | 


| Chevrolet and General Motors truck 


| dealership of 117 Church street, 
Middletown, Conn., according to 
John F. Deolan, sales manager, 

“We have a complete list of all | 
trucks sold in our territory,” Mr. | 


|‘Each day a number of these are 


given to each salesman to go after 
and contact. A report is turned in 


“It, for example, a certain pros- 
pect for a particular used model is 
reported by the salesman and it 
happens that we haven't got this} 
model in stock, we tell the prospect 
that we will try to locate one for 


|} him in the next few days. 


“We then go over our truck owner | 
tide and make up a list of those own- | 
ing one or more of the particular | 
model wanted. Then every effort is | 
made to persuade the owner to | 
change to new equipment in order 
that we may get his truck for the 
fellow that wants it. | 

“The plan has worked out ex-| 
ceptionally well for us, not only re- 
Sulting in sales of new equipment | 


| but tending to hold the used truck 


buyer for future business, repairs, | 
etc. As a good will stunt it has 
proven very successful. 

“The used truck prospect when | 
told in the first instance of what | 
we intend to do for him always | 
holds off any other approach which | 
may be made. Our efforts prove | 
to him the quality of’ our service 
and we are not soon forgotten by | 
} that individual.” 





|; did not push the sale of 


| Suasion they accepted. 


|rapidly accumulating proposals 
|inerease motor truck taxes and re- 
| strictive regulations, truck owners of 





| of 
|or scope of operation. 


|ganization in the state by 
}of the year. 


| ing 


This Is Your Page 





COLD TURKEY AND HOT PROSPECT 


Canvassing is still a source of prospects that cannot be 


| beaten. 
| story is told of a sale, 


Urban A. Frederick of the East® 
Side Sales Company, Rockne Gdealers 
in Fremont, O., reports this experi- 
ence in selling two new model 15's 
for cash. 

“I have just delivered two new 
Rockne 175 regular sedans to two 
brothers, and I am very anxious to 
have Rockne salesmen hear of my 
experience during the selling of 
these two jobs. 


“The first of the two prospc:ts I | 


discovered during my regular, every- 


| 
day canvassing of automobile owners. | 


His wife said that they were inter- 
ested in the purchase of a_ used, 
light car, cheap, and hinted at the 
name of the make which they were 


| considering. She further stated that 


that they had little money, that her 
working steadily, 


| and they were not considering a new | 


car at all. My next visit to them 
was in the evening, when her hus- 
band was home, and was with a used 
car of the competitive 


she had mentioned. I demonstrated 


the car to them; took them for a 
ride, and allowed him to drive. I 
| noticed that his wife was a very 


|; nervous woman and became greatly 


drove more 
an hour. I 
the used 
car, but made a definite appoint- 
ment with them for the next day. 
This time I drove a new Rockne 75 
sedan. I invited them to take a 
ride with me, and after a little per- 
I took them 
prearranged route 


excited whenever he 
than thirty-five miles 


over my regular, 


|and coaxed him to take the wheel 


for a short time. I managed to con- 


ceal the speedometer and_ studied 
| Mrs. Prospect when her husband | 
| started ‘stepping on it’ 





| could hardly believe it. 


In the current issue of Rockne P-E-P, the following 
made under difficult conditions and 
made only because the salesman had canvassed. 

| out cold turkey and came back with a hot prospect. 


He went 





say, she seemed to enjoy it, and was 
not the least bit nervous. I then 
uncovered the speedometer and 
called her attention to the speed at 
which the car was traveling. She 
The car was 
sold at that minute. I had no 
trouble in getting him to sign the 
order for an automobile which he 
could safely drive at a moderately 
fast rate of speed without exciting 
him wife. 

“These people then asked that I 
give a demonstration to his brother 


|and wife, and stated that I should 


conceal the speedometer from them 
so that they, too, might easily see 
how safely the car could be driven 
at a moderately fast rate of speed. 


“And I wrote another order for a 
;}new car. 
“And, incidentally, both of these 


make which | 


| 


oe’ Truck Industry 


purchasers paid cash for their cars.” 

This letter shows the value of 
canvassing, as you will note this 
dealer states that he discovered the 
first prospect during his “regular 
everyday canvassing.” 

Secondly, you will note the pros- 
pects said they had little money al- 
though they paid cash when they 
linally bought. 

He also states that he took them 
over “my regular prearranged 
route.” 

This letter proves 
The value of canvassing, the fact 
that the plea of no money is fre- 
quently only an excuse, the value of 
regular demonstration route, and 
the value of consistent intelligent 
analysis of a prospect 

This dealer's idea of covering the 
speedometer is good and should be 
used whenever a nervous or timid 


several things. 


a 
é 


needless to | person is taking a demonstration. 


— 


And Users Fight for 
Square Deal 


By 
Austin, Te 


0. W. O'NEAL 
x., Aug. 23.—Faced with 
to 


, tion is an injustice to the public as 


all classes in Texas have united with | 


dealers in automotive equipment, ac- 


|cessories, and supplies to form the 
|Yexas Motor Transportation Asso- 
| ciation, with headquarters 
| state capital, Austin. 


in the 


The new organization supersedes 
the Texas Truck Owners Service 
Bureau, an organization composed 
of operators for hire and 
aon fleet owners, and _ includes 
within its membership all 
trucks, regardless of weight, size 

Bakers, dairies, bottlers, grocers, 
hardware houses, wholesalers and 
other commercial firms using trucks 
in their business; operators for hire 
both intercity and intracity; and 


| dealers in trucks, tires, batteries, oil, 
equip- | 


and other 
and accessories, 


gasoline, grease 
ment, supplies, 
well as employees of all 


as 


bership in the association, which 


owners i 


foregoing | 
| classifications are eligible for mem- | 


promises to be the largest trade or- | 


the first 


Literature of the association de- 
scribes it as “an organization foster- 
ihe proper use of the streets 
and highways of Texas.” 

“Proper” is interpreted to mean 
the use most beneficial to the public 
and calculated to give the public 


} the greatest return on its huge in- 


vestment in streets and highways— 
a return that can not be realized if 
they are restricted to private pas- 
senger cars. 

Under this interpretation, acord- 
jing to Tom Jones, president of the 


|in addition to all other 


well as to the owner and operator 
and will be attacked on the basis 
that the public is entitled to the 
cheapest and best transporation 
service that can be provided re- 
gardless of the kind of transporta- 
tion agency used. 

An active legislative program to 
repeal Or modify existing statutes 
that are designed for the protection 
or benefit of competing forms of 
transportation rather than for the 
benefit of the public and which 
destroy or hamper the fullest use- 
fulness of motor transportation will 
be carried on by the association. 

Vigorous opposition to the passage 
of other measures of this type will 
also be offered at the Legislature 
and every effort will be made to re- 
strict legislation to genuine safety 
measures and similar bills. 

Specific adverse measures that 
confront the industry in Texas in- 
clude the wheel tax, mileage tax, 
ton-mile tax, gross receipts tax, in- 
creased gasoline tax, privilege taxes 
on practically all dealers in auto- 
motive equipment, supplies and ac- 
cessories, occupation tax and local 
taxes to be levied by cities on all 
motor vehicles using their streets, 
taxes now 
paid by the carriers 

Dealers, private owners, operators 
for hire, intercity and intracity car- 
riers all are affected by one or more 


|cf these measures, all of which will 


| 


association, undue taxation and un- | 


‘due regulation of motor transporta- 





be opposed as being unjust burdens 
upon the industry. 

Most if not all of these taxes are 
of the type that cost the state as 
much or more to collect them as 
they yield in revenue. The motor 
carriers contend that the state de- 
rives no benefit from these taxes 
and that they take away from the 


(Continued on Page 6) 
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An Economic Vacuum 


N his recent statement regarding the plans of the United 
States Steel Corporation, Myron C. Taylor, chairman of 
the board of that institution, used a strikingly apt descrip- 
tive phrase. He referred to the fact that the destruction of 
physical property by the late unlamented war created a 
vacuum, which had to be filled by intensive buying. This 
gave us the post-war boom which reached its feverish climax 


in 1929. 

Mr. Taylor believes that the depression, by slowing 
down buying to a level that has not even supplied our needs 
in many classes of products, has created a similar vacuum. 
If his opinion proves to have been accurate, we shall sooner 
or later have a wave of intensive buying to fill this economic 
vacuum. 

To us Mr. Taylor’s reasoning is completely convincing. 
The decline in buying in some cases has been almost complete 
cessation. It is the exact opposite of the condition that 
existed through 1928 and 1929. Then we spent money freely 
for necessities and luxuries, We bought and bought, exactly 
as we happened to feel the urge. Our factories geared them- 
selves up to meet this wave of intensive buying. Then came 
u time when we had overbought. We could no longer absorb 
the enormous production of our industries. We had an 
economic indigestion. We stopped buying and have bought 
sparingly if at all ever sinte. We dropped our buying below 
the line of actual need. 

The result has been to create this vacuum that Mr. 
Taylor talks about. Nature abhors a vacuum and business 
abhors an economic vacuum, Nature eliminates a vacuum 
by having air rush in to fill the open space. Business will 
eliminate its vacuum by intensive buying to supply the need 
for all sorts of 
depression. 

No one can predict when this economic vacuum is going 
to break. Obviously Mr. Taylor believes that the buying 
period cannot be long delayed. Roger Babson, the well known 
economist, predicted just yesterday that business has started 
its climb back to prosperity and should be back to normalcy 
by 1934. Mr. Babson remarked: “Like a disease, a depression 
develops its own antitoxin, which cures itself. During the 


boom period we were producing more goods than were being | 


consumed. Now we are not producing enough for our actuai 
needs.” 

At any rate, it seems reasonable to hope that before 
many months have passed it will be patent to all that we 
actually are climbing and it will be safer to climb than to 
zoom out of our long valley of depression. 





Unused Transportation 


W* have spoken before in regard to the opportunities 
that dealers have at the present moment in the sale 
of used cars. 

The depression, with its wage reductions and unemploy- 
ment, has tended to turn many people into the class of used 
car buyers, who normally would purchase new vehicles. 
Buyers today are scrutinizing their purchases with a care 
probably never before exercised. The man who would have 
spent $600 or $800 in 1929 without a thought will look closely 
into exactly what a car listing at $450 will be delivered to 
him. He is watching freight charges, delivery costs, Federal 
taxes and small items that would have been passed over three 
years ago. 

_The opportunity in this for the live dealer lies in 
selling unused transportation, The merchant who can offer 
two or three years of serviceable transportation to a man 
who needs it for $300 or $350 will find a large class vitally 
interested in taking advantage of the opportunity. 

_More than ever before the American public today is 
buying motor transportation. It is buying because it must 
have this transportation, not for style or luxury or any 
other reason. The dealer with a stock of used cars has 
unused transportation to sell at attractive prices and he will 
find a more receptive market than he ever has had before. 


products, neglected during the lengthy lemanel convention held Geteher 96 





| adults. 
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Since the Ford Motor Company of 
England introduced its small eight 
horsepower four-cylinder model 
manufactured at the Dagenham 
plant, this car has been rather com- 


pletely redesigned, not only as to) 
|} hody, but in mechanical details. We 


present herewith a picture of the 


new midget as it is being produced | 


today. 


The radiator has been somewhat 


| —— = 
|narrowed and is more slanting than 


was the case in the beginning. 
These sloping lines are carried 
through the front pillars and the 


front edges of the doors. The hood 
has been carried right up to the 
base of the windshield. The front 


coors have been widened. The back 
panel of the body has been rounded. 
A metal apron now covers the gaso- 
line tank in the rear, to which loca- 
tion it has been moved from under- 
neath, 

The seating accommodations have 
been improved, two inches being 


added to the width, giving the car} 


comfortable capacity of four 
Mechanical lifts are pro- 
vided for the windows. 

The car is strung with transverse 


a 


springs forward and rear. The spare | 


wheel is carried at the back of the 
car, 

Considerable rearrangement 
keen carried out to make the engine 
and accesscries easily accessible. A 
Zenith downdraft carbureter is now 
used and the intake and exhaust 


has | 
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Ford of England Revamp 
European Midget Line 
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|systems have been altered to meet 
ithis change. A mechanical fuel 
|pump feeds gasoline from the rear 
jtank. The distributor is mounted 
jon the cylinder head, the shaft 
lcarrying it being driven by helical 
igears from the camshaft, while the 
{other half of the shaft extends 
|downward and drives the gear type 
}oil pump. 

The oil filler is now placed high 
}up and just forward of the front 
lend of the cylinder block. Instead 
of a triangular drive for the fan 
and dynamo, these two units are 
now merged on top of the cylinder 
block and are driven by a V-belt 
from the crankshaft. 





PENNSYLVANIA A. S. 
REVIEWS ACTIVITIES 


A review of Pennsylvania Auto- 
motive Association activities during 
the past year is most interesting,” 
says T. F. Dunn, president. “The 


and 21, 1931, in Pittsburgh, was the 
largest and best ever held, in spite 
of the conditions in the industry. 
The first problem our association 
was confronted with was employ- 
ment relief by our state. 

“A special session of the Legisla- 
ture was called early in November, 
and the first proposal was a heavy 
increase in gas tax to raise an ad- 
ditional $20,000,000. 


This proposal | 


! 
lefforts in covering the vast terri- 
;tory of the state many times each 
|year working in harmony with the 
|many committees. 
“During the year we held an ex- 
|ecutive committee meeting at Har- 
risburgh during the first Legislature 
|session and a director’s meeting in 
May at Galin Hall and numerous 
legislative and membership meet- 
ings in many parts of the state. 
“The 1932 annual meeting of our 


the reports of the local dealers’ 
committee a real treat is in store for 
those who attend. Many speakers 


| the convention.” 


INDIANA STANDARD GIVES 
| DISCOUNT OF GASOLINE 





was fought by our legislative com- | 


mittee and the whole association, 
and with the assistance of large oil 
companies and motor clubs this was 
defeated. 

“During the session many confer- 
ences were held between our legisla- 
tive committee and the executives 
of the Revenue Department, and 
more favorable rulings were made 


on the mercantile tax law, favoring | 


the motor car dealer. 

“The semi-annual state inspection 
of motor cars which our associa- 
tion sponsored has been a great 
safety factor in reducing accidents 
on our highways. It also has given 
the dealer and repair shop consid- 
erable increased revenue, 

“Our association executives have 
been appointed by the state officials 
on the Board of Appeals to pass on 
inspection stations rejected, and also 
on the governor’s highway safety 
committee. 

“During the second extra session 
of the Legislature our association 
was most active in defeating legis- 
lation detrimental to motor trucks. 

“From the beginning of our fiscal 
year our membership committee has 
been most active in keeping the 
members in line, and with all clubs 
and organizations shrinking, our as- 
sociation has today a paid-up mem- 
bership of 906, against 1,036 a year 
ago. 

“Great credit is due our manager, 
Claude S. Klugh, for his untiring 


Chicago, Aug. 25.—The Standard 
Oil Company of Indiana today made 
known a radical departure from its 
former strict one-price retail mer- 
chandising poligy. Under the new 
| plan, which has just gone into ef- 
| fect, customers buying 100 gallons or 
more monthly under contract at 
company operated or controlled sta- 
| tions receive discounts amounting to 
two cents a gallon on Ethy! and 
regular brands, and one cent a gal- 
lon on third grade gasoline. 

On making purchases customers 
accepting the offer are given re- 
ceipt slips, which, when presented 
at the close of the month as evi- 
dence of aggregate purchases In the 
required quantity, entitle them to 
refunds on the discount basis an- 
nounced. 


TO ENLARGE MILL 
Anniston, Ala., Aug. 25 (UTPS).— 
Plans are under way here and in 
New York for enlarging the plant 
of the Southern Mills Corporation at 
Munford, near here, part of which 


will be devoted to manufacturing 
polished cloth used in the automo- 
bile industry. The company has re- 
cently gone into this branch of 
manufacturing here, according to 
Otto Latsch, vice-president and gen- 
eral manager. 





lassociation will be held September | 
|19 and 20 at Harrisburg and from | 


jof national reputation will address | 





CO-OPERATIVE DRIVE 
AIDS GREEN BAY, 
DEALERS 


unusual merchandising pro- 
gram developed by a Green Bay, 
Wis., newspaper is being partici- 
pated in by the Stone Motor Com- 
pany, Chrysler-Plymouth distribu- 
tors in that city. When a used au- 
tomobile is purchased from the 
| motor company, the purchaser is 
| given an order on the cashier of 
| the newspaper for a purchase cer- 
tificate redeemable at any of five 
co-operating Green Bay stores. 

One $10 certificate is given with 
all cars priced over $100 and under 
$250; a $15 certificate with all cars 
$250 or over, up to $400, and a $20 
certificate with all cars priced over 
$400. These purchase certificates 
are good at a local grocery store, 
coal dealer, hardware store, depart- 
ment store and shoe store, 

As a result of the plan, whenever 
a used car is sold it means that sev- 
eral other stores participating will 
sell merchandise which in turn will 
{have to be*replaced. The jobber, 
manufacturer and eventually the 
workmen are benefited as a result 
of this campaign, which is adver- 
tised in the daily newspaper. 


'SPECIAL SESSION CALLED 
FOR TEXAS LEGISLATURE 


! 
Austin, Tex., Aug. 25.—Gov. Ross 






An 








S. Sterling has issued a proclama- 
tion convening the forty-second 
legislature in special session August 
30. The date was fixed after the 
proclamation originally set Septem- 
ber 5 for convening the session, but 
the change was made before official 
announcement had been issued. The 
proclamation limits the session to 
three subjects, among which is that 
of the assumption out of gasoline 
tax revenues fo county and district 
bond issues applied to state high- 
ways, 


GLOBE-UNION TO MAKE : 
SPARK PLUG LINE 

Milwaukee, Wis., Aug. 25.—The 
Globe-Union Manufacturing Com- 
pany here is now for the first time 
producing spark plugs. At a pres- 
ent rate of 3,000 daily, it is expected 
the output will soon be doubled, with 
prospects for the future good, ac- 
cording to R. P. Hammond. in 
charge of sales. 

Complementing its present line of 
batteries, the spark plug field was 
also entered in the hope of further 
steadying employment. The concern 
has in the last few weeks jumped 
from working twenty-five hours 
weekly to about forty-five, and 
about fifty or sixty employees have 
been added to the battery division. 


ee 


| COMING EVENTS 


| 22-26—Denver, Col. American 
Society Convention 

| 30-Sept. 1—Cleveland. S. A. EB. Aircraft 
| meeting 





‘ 








AUGUS! 


Chemical 


= 


SEPTEMBER 

12-17—Cleveland. Machine Shop Practice 
Meeting, A. S. M. E 

15-13—Atlantie City, N. J. American Trade 
Association Executives Annual Meete 


ing 
19-20—Harrisburg, Pa. Pennsylvania Autoe 
motive Association Convention 
22-23—Chicago. National Association Motor 
Bus Operators. 
22-23- Chicago. American Electric Railway 
Association Meeting. 
30-Oct. 1—Dallas, Tex. American Institute 
Mining end Metallurgical Engineera, 
Petroleum Division 
OCTOBER 
3—Buffalo, N. ¥. Society of Automoe 
tive Engineers Production Meeting. 
7—Buffalo, N. ¥. National Meta! Cone 
gress Sponsored by American So- 
ciety tor Stee) Treating, with co-op- 
eration of American Society of 
Mechanical Engineers, Institute of 
Metals and [ron and Stcel Divisions 
of American Institute of Mining and 
Metallurgical Engineers, American 
Welding Society, Wire Association. 
8- 7—Washington, D. C. Nationa! Safety 
Counci) Meeting. 
j—Buffalo. N. Y. National Metal Exe 
position, 174th Regiment Armory, 
W. H. Eisenman, 7016 Euclid Ave., 
Cleveland, director. 
a we Transportation 


3- 


3- 


4 : Meeting, 
10-14—Atlantic City, N. J. 
Association. 
11-19—Glasgow, Scotland. 
18-22—Lendon, England. Olympia Show., 
17-22—Atlantice City, N. J. National Hard- 
ware Association. Accessories Branch. 

NOVEMBER 


14-16—Atlanta, Ga. Nationa! lire Deaiers’ 
Association. 
18-Dec. 4—Paris. Aeronautical Show. 
DECEMBER 
2- 3—Detroit. Nationa! Standard Parte 
Association Convention. 
5- 9—New York, Annual] Meeting A. 8, 


M &. 

5-10—New Yoik. Power and Mechanica) 
Engineering Exposition. 

5-10—Detroit. Third Annual Joint Trade 
Show, National Standard Parts As- 
sociation and Motor and Equipment 
Manufacturers’ Association, Comven- 
tion Hall. 


American Gas 


Motor Show. 
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Associated Parts, Inc., is introduc- 
ing a new model Red Head heater 
under the name Planet. In this 
model what are called aerodynamic 
slip stream tubes replace rectangular 
tubes. The air strikes a rounded 
surface and slips off the ends of the 
tubes without creating any vacuum. 
Thus the air, it is claimed, “wipes” 
the entire side of the tube contain- 
ing the hot water, utilizing all of the 
heated surface. The Planet model 
has thirty-five tubes. 

Another new feature is downdraft 
fins, a downward tilt of four degrees 
to the radiator fins. This principle 
of construction throws the air down 
instead of out. In addition, the 
downward tilt forces the heat out 


GOODYEAR SERVICE 
STATION 





ing a public service plant in 


word in tire and brake service equip- 
ment, . 

The Interstate Brake Testing Ma- 
chine Company has furnished for 
this service station a model B 303 
electro brakometer for 
ing, including a pneumatic load ap- 
plicator with a 276 wheel base ca- 
pacity, which is longer than the 
largest standard buses and trucks. 

The load applicator provides means 
to throw a load on a vehicle at will, 


the weight being shown on a gauge. | 


enabling the operator to determine 
whether or not the brakes are effi- 
cient with the vehicle loaded and 
the spring compressed enough to 
change the angle of the levers. A 
special feature of this machine pro- 
vides for double duty, converting it 
from very heavy duty to light by 
means of a switch operated from 
the remote control button, that 
spreads the reading of a light test 
over the entire face of the dial in- 
stead of confining it to a small arc. 
The equipment is provided with 
power by four five-horsepower mo- 
tors, which turn the wheels of the 
vehicle fifty revolutions per minute 
during the test. The machine is 
designed to provide means for ex- 
posing every condition that affects 
hrake efficiency. 


brake test- | 


| 
| 


! 





SQUEEZE-DRY WASHER 
DRYER 


The Mengel Body Company is 
placing on the market a new squeeze- 
dry washer-dryer, which is recom- 
mended for laundering mechanics’ 


clothes and fabrics of all kinds that 
accumulate in the garage or service 
station, as well as for ordinary 


household service, 
The washer embodies a soft rubber 


weight, 3,200 pounds. 
burg specifications state that Mif- 


mounted 


past the dashboard and eliminates | 
waste of heat under the instrument 
panel. A new way of attaching | 
| the deflectors permits any control of 
|heat direction. Instead of the for- 
mer three-speed switch, the Planet 
| model has a thirty-speed switch, al- 
lowing any heat volume desired 
within the capacity of the motor. 
The Red Head Planet model is of 
| sufficient size to heat the largest 
car, it is stated. Of highest quality 
construction throughout, it sells at 
$12.50. The exterior is of modern- 
istic design. The die cast face plate | 
is finished in the new Butler or satin 
chrome finish and the deflectors are | 
black with chrome trim. The whole 
assembly is easy to install. 








| bag, concealed in the top of the ma- 
|chine and connected to the water 


faucet. When the water is turned 
| on the bag expands, exerting a 
|pressure of from thirty to fifty 


| pounds per square inch on the wet | 
Goodyear Service, Inc., is complet- | | clothes. 


San |The machine can be operated from | 
Francisco which embodies the last | 


The suds are squeezed out. 


any 110-volt circuit. It weighs 


| Catety- -two pounds. 


BERGMAN PUTTING OUT 
NEW ITEMS 


The Bergman Too! Mfg. Co., Buf- 
falo, N. Y., announce two new items. 


The first of these is the No. 2 Blue | 
This carrier, | 


Bird battery carrier. 
it is claimed, is easily applied to any 
type or size of battery and held in 
position by spring tension. 
matically grips the post when ap- 


plied and stays in position ready for | 
lifting and carrying. It is easily re- | 
moved by slight sideward pressure. | 
Direct upward pull eliminates strain. | 


The second item is the No, 22 post 
cleaner and burnisher. It is stated 
that this quickly and easily removes 


corrosion and all high spots on the | 
post. Cutting action removes corro- | 


sion and post irregularities. Spring 
tension smooths and burnishes the 
cleaned Posts, 


NEW MOTOR COACH 
ental 


The Mifflinburg Body Company, 
Mifflinburg, Pa., are putting out a 
new motor coach body. This body 
has a sedan door at the entrance. 
The outside length is 16 inches and 
it is 89 inches wide inside, having a 
67-inch crown roof. Standard seat- 
ing plans 16-inch individual or 32- 


inch cross seats, with a seating ca- 
pacity of 21. 


The approximate net 
is 2,700 pounds; shipping 
The Mifflin- 


weight 


flinburg motor coach bodies can be 
on any motor. truck 


chassis. 


It auto- | 





The 5,400-gallon frameless semi- 
trailer shown on the accompanying 
illustration now being operated on 
the Atlantic seaboard by the Stand- 
‘ard Oil Company, probably is the 
largest gasoline hauling vehicle in 
existence. It is one of a pair built 
by the Columbian Steel Tank Com- 
pany with the idea of giving maxi- 
mum gallopage under New Jersey 
highway statutes, which 


total weight of any one vehicle to | 


60,000 pounds. 

Weights on the tank are divided 
as follows: Tank, including hose 
tubes, tunnel outlets, valves, etc., 
8,950 pounds; special 
tractor, 155-inch wheel base, 12,000 
pounds; fifth wheel assembly 770 
pounds; 


| 


GAS STATION FOR 
EVERY 82 CARS IN 
CONN., IS FINDING 


New Haven, Conn., Aug. 25.— 
There is one gasoline filling station 
for every 82 motor vehicles in Con- 
necticut, according to figures com- 
piled by the Department of Motor 
Vehicles. This and other data is 
| presented in an exhibit in the win- 
dow of the New Haven branch of- 
| fice of the department. 

The seventh exhibit prepared by 
{the traffic and gasoline sections of 
|the Motor Vehicle Department in a} 
series designed to portray the ac- 
tivities of the several sections of the 


department, shows among other in- | 
formation that sufficient fuel 
flowed through these’ gasoline 


pumps during 1931 to have enabled | 
the 363,386 registered cars to travel | 
|} more than two and one-quarter mil- | 

llion miles 

This flowage of fuel, for instance, 

| was an average of 53,424 gallons per | 

| station, 19,693 gallons per pump, or 

i. total of 236,399,661 gallons. The| 
statistics show there was an average 

| per car consumption in the past | 
| year of 650 gallons. 


PIPE THREADING SET 





New York 


Rinck-MclIlwaine, 
|city, have 4 new pipe threading set 


Inc., 


for gas, oil and grease service sta- 
tions. This is Rimac Hex-Set No. 
71, and its makers claim that it is 
an outfit long needed in every oil 
and grease service station. The 
contents are one Rimac 9-inch Hex 
die stock, one T handle tap wrench, 
cne % P die, one 14 P tap, one % 
P die, one % P tap. 
KESTER SOLDER COMPANY 
PROMOTES P. C. RIPLEY 
Chicago, Aug. 25.—P. C. Ripley has 
been elected to the office of general 
sales manager of the Kester Solder 
Company of Chicago. Mr. Ripley 
has been associated with the Kester 
Solder Company for nearly eight 
years, having been in charge of in- 
dustrial sales and product develop- 
ment. 








9s 400- ‘Gallon Frameless 


limit the! 


AK Mack! 


landing gear assembly, 330 


|handling “spiit 
| a time saving device, but also elimi- 


ito Roy 


| made 


| instructions to 





Sed Ca i 





axle assembly, tanden 


pay load, 


pounds; rear 
type, 4,950 pounds; 
gallons of gasoline, 
total weight, 60,000 pounds. 
The 


Jersey. It has a tunnel 
with two 4-inch outlets. 


}in an inset in the 


nine compartment 


tank operate 
valves and 


Semi- Trailer 


5,400 
33,000 pounds; 


tank has nine compartments, 
each holding 600 gallons to meet the 
legal restrictions in the state of New 
manifold 
Two mas- 
} ter control operators located at rear 
the 
also | 





dual 
outfit 


1;in the middle are 10:75x24 
tires. Overall length of the 
is 36 feet. 

The weight is divided on the axles 
as follows: 30,000 pounds on the 
|rear tandem axles, divided equally; 
| 22,207 pounds on middle axle; 17,793 
pounds on front axle; 60,000 pounds 
total. 

It will be noted that the tank it- 
self weighs 1.6 pounds per gallon of 
gasoline carried. This includes the 


the outlet valves. One opertaor| weight of the integral frame as the 
opens five compartments; the other! tank is built to serve as its own 
opens four. With all valves open| draught member, the usual drop 
|the tank load may be completely|frame being eliininated. The elimi- 
emptied in approximately thirty | nation of the drop frame was found 
| minutes. } useful, not only to cut out the un- 

Fourteen pneumatic tires carry | necessary weight, but also this con- 
this enormous load. Af the front | | struction made it possible to lower 
are 9:75x24 singles; at the rear! the center of gravity of the tank 








| 
| 


9:75x24 duals on tande! m axles, and 


several anches. 


Universal Valve Lock ‘k Tool 





A universal valve lock tool (patent 
pending), 
jall types of valve locks on all in- | 
| ternal combustion engines in auto- | 
|motive, aeronautical, marine and 
| industrial service. has recently been 
|introduced by the Helfer Manu- 
| facturing Company. 

The universal valve 
ing completely 


lock tool, 
automatic 
locks,” is not 


when 
only 


nates the loss of locks and lacera- 
tions to mechanics’ hands due to 
slipping of valve spring lifters, it is 
claimed. 


_The center head not only acts as” 


REMINGTON RAND 
ANSWERS APPEAL 


OF R. D. CHAPIN: 


Washington, Aug. 25.—James H. 
Rand, Jr., of Remington-Rand Com- 
pany, has addressed an open letter 
D. Chapin, Secretary of | 
Commerce, as follows: 

In answer to the appeal you have 
to American business and} 
business men for courage, foresight | 
and faith in this country and its| 


| future, I am happy to inform you of 


a decision which may help to “turn | 


| the tide in the right direction.” 


Our company has, today, 
its purchasing de- 
partment to buy immediately four 
million five hundred thousand dol- 
lars’ worth of raw materials and 
supplies for use the balance of this 
year. And, in addition, wherever 
possible at present prices, contracts 
are to be placed covering all our 
requirements for the entire year of 
1933, such contracts to be based 
upon an anticipated business in- 
crease of 25 per cent. over our 1932 | 
requirements. 


In taking this step we are moti- | 


vated by the desire to sel] our prod- 
ucts by helping to increase general 


business activity; also, by the desire | 


to take advantage of current prices 
of raw materials, many of which are 


the lowest in our fifty-five years of | 


business history. 

Coming in advance of the confer- 
ence of business and _ industrial 
leaders whom the President has 
called to convene this Friday, it is 
my hope and that of my associates 
that this letter will help to show 


adaptable to all sizes of |insure proper 


be- | 


issued | 





device to 
with lock 
seat, but also as an automatic 
centering device which, when ob- 
| tained, trips the device and clamps 
the locks in place. The tool ‘is 
{either then withdrawn entirely or 
drawn out so that the locks are 
held intact by means of “tip irons” 
| until the valve spring is lowered and 
| the spring secures the locks 


automatic 


adjusting 
alignment 


an 





Horseshoe locks are handled in 
‘tip arcs.” Pins or keys are 
handled in essentially the same 
manner, as slots are provided in 


| the jaw tips and cut at an angle to 
allow convenient handling. 





| that American business is ready to 
prove by action instead of word that 
it has the courage, foresight and 
faith for which you appeal. 


TRADE IMPROVES 
IN SOME COUNTRIES 


Washington, Aug. 25.—Favorable 
| economic notes have been sounded 
|in Canada, Australia, the Philippine 
Islands, India and British Malaya, 
although adverse developments have 
been observed in Japan and China, 
according to a Department of Com- 
| merce statement based on cable and 
|radio advices from its foreign of- 
fices. Sentiment has strengthened 
|somewhat in Belgium, but business 
| remains unusually slack. 
The business tone in Canadian 
| prairie provinces is the most buoy- 
ant in three years, and greater con- 
fidence is evident in other parts of 
the Dominion, it was pointed out. 
Australia is maintaining its gradual 
business upturn, and the Philippine 
situation shows slight but definite 
| improvement. 


‘ELECTRIC BELT 
| CONVEYOR FURNACE 


An illustrated ‘four page leaflet 
|entitled Electric Belt Conveyor Fur- 
nace, has been published by the 
Westinghouse Eelectric and Manu- 
facturing Company. This publica- 
tion describes the applications and 
uses of this type of equipment. It 
is especially useful for such parts as 
nuts, bolts, bearing races, gears, 
pinions, forgings and other parts 
which require duplicated uniformity 
of heat treatment. Such parts are 
easily and speedily handled in a 
belt conveyor furnace. 
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| splitting into small groups and di-|Stedman, Stedman Fruit Company, | nected with highways and motor 


Texas Truck Industry 
And Users Fight for 
Square Deal 


(Continued from Page 3) 


public certain economies of trans- 
portation that would otherwise be 
enjoyed. 


The legislative program will not 
be wholly defensive, however, most 
of the operators of trucks recogniz- 
ing the fact that certain additional 
safety measures are needed to make 
the highways as safe as possible 


not only for other vehicles but also | 


for the operators of trucks. Meas- 
ures calculated to achieve these re- 
sults will be actively sponsored by 
the association. 

In addition to its legislative pro- 
gram, the organization will conduct 
two different types of 
campaigns: one among its membeis 
and one directed to the general 
public. 

Members will be impressed con- 
tinuously with the necessity for safe 
practices and road courtesy on the 
highways and streets. Other sub- 
jects of a more technical nature, 
such as driver training, operating 
costs and methods, 
methods, business premotion meth- 


educational | 


maintenance | 


ods and similar udnertakings of a 
co-operative nature, will be included. 
This work will be carried on 
through. a speakers’ bureau, 
lorgan, general and special bulletin 
lservice and other methods. 

Widespread publicity on facts and 


most of which are unknown to the 
press, public, legislators, 
| the operators, will be given in an 
|effort to counteract misleading prop- 
aganda which has been spread 


| throughout the state in recent years. | 


If possible, one or more advertising 
campaigns will be carried on along 
the same line. 


Wholehearted and _ in- 


support 


dorsement of this program has been | 


given by the national manufactur- 
ers of motor trucks and by the Na- 
tional Automobile Chamber of Com- 
merce. 
feel that the most important feature 
of the organization plan is the unit- 
ing of all classes of truck owners 
behind one strong organization with 
a _ competent _penennn, instead of 


THIS IS THE FIRST TIME THAT QUARTERLY FIGURES HAVE 
Cumulative New Commercial Car Registration Statistics, First Quar ter 1932 









house | 


figures connected with the industry, |, 


and even | 


These respective groups both | 





viding funds and efforts in such a 
way that wasteful duplication and 
| hopeless dissipation of strength fol- 
| low. 
| The type of work being undertak- 
en by the Texas organization also | 
|has the hearty indorsement of the | 
| following national organizations: 
National Publishers’ Association. 
American Automobile Association. | 
American Petroleum Institute. 
International Association of Milk 
| Dealers. 


American Bakers’ Association. } 








National Industrial Traffic! 
League. 
National Grange. 
Rubber Manufacturers’ Associa- 
| tion. 


Retailers’ National Council. 

National Safety Council. 

And wherever the program has 
been presented in Texas it has met 
with the enthusiaistic indorsement | 
of responsible business men. Prom- 
inent men .in various lin s of busi- 
ness in Texas are being selected as 
officers and members of the board | 
of directors. To date officers and 
directors include: 

Tom Jones, pipe line contractor, 
Dallas, president; A. J. Scrivener, 
Mapies-Platter Company, Fort 
Worth, vice-president; Walter Beck, 
| vice-president and manager, and J. | 
C. Carrington, secretary. 

Directors are K. V. Lipscomb, 
Tennessee Dairies, Dallas; Edward 


| Company, 


| through the 


Beaumont; J. C. Koetting, Fehr 
Baking Company, Houston; Camp- 
bell Sewall, Gordon-Sewall Com- 
pany, Inc., Houston; O. E. Radford, 
J. M. Radford Grocery Company, 


Abilene; George D. Bowers, Simms 
Oil Company, Dallas; Ed Thompson, 
Interstate Cotton Oil Company, 


Sherman; I. S. McConnell, Armour 
& Co., Fort Worth; Amos L. Butler 
Amos L. Butler, Inc., San Antonio: 


| Ralph Thompson, Dallas Coca-Cola 
J. W. Godwin, | 


Dallas; 
president Corpus Christi 
Exchange, Corpus Christi. 
The organization is devoting its 
efforts at present to local drives for 
membership in various parts of the 


Cotton 


state. Active chapters are func- 
tioning in Dallas, Houston, Fort 
Worth, San _ Antonio, Longview, 


| Beaumont, Corpus Christi, and some 


organization work has been done in 
other parts of the state. 

Following a preliminary trip 
Panhandle recently 
by J. C. Carrington, secretary of the 
association, Walter Beck, manager, 
will address a meeting of dealers 
and operators at Lubbock on the 
night of August 31 and will prob- 


ably complete the first unit of the | 


chapter organization of the Pan- 
handle. 
Plans of the organization have | 


been complicated to some extent by 
the announcement of a special ses- 


sion during the early part of Sep- | ' 


tember. 


Matters intimately 


con- 





| vehicle taxation will come up at this 
| time, and the association has been 
| forced to speed up its work consid- 
erably in an effort to be reasonably 
prepared to handle the situation in 
case drastic tax measures or other 
unfriendly bills are proposed. 


CALUMET REGION SHOWS 
SIGNS OF RECOVERY 


Chicago, Aug. 25. —The Calumet 
industrial region of Chicago, includ- 
ing Hammond, Indian Harbor and 
East Chicago, is taking on new life, 
according to announcements from 
various plants which are reopening 
and planning expansion after a 
period of comparative inactivity. 

Among those adding workers are 
the United States Reduction Com- 
pany, manufacturers of aluminum 
| products, in East Chicago, and the 
American Steel Foundries Company 
|in Hammond and East Chicago. Re- 
employment has been necessitated 
poy receipts of orders. 

Samuel Benante, collector of the 
| port at Indian Harbor, reports that 
traffic through the canal at that 
point has increased 16 per cent. 
since August 1, and that the better 
| showing is not in the category of 
a seasonal gain. Oil and ore fleets 
are carrying more cargoes. Orders 
for steel and gypsum are coming in 
with greater regularity, it is stated 
in authentic circles. 








APPEARED, DUE TO THE DELAY IN REGISTRATION REPORT FOR THE STATE OF GEORGIA 
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Totals | 271 209 


*Combined with Brockwa 
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Cumulative New Commercial Car Registration Statistics, July, 1932 


Figures in this table are from R. L. 
are furnished by the New 


Jersey Motor List Co., New Car Division, 
Readers desiring county, city or town lists, or lists of owners in any given section, may obtain these by addressing any of these three companies. 


Trenton, N. J. 


previously, but it is given here complete for the convenience of our sub scribers. 


In this table, 























38 states and the District of Columbia. 





Comparativ 





























e figures on July, 





















































1931, will be found on Page 7 





Polk & Co. of Detroit, with the exception of Wlinois, which are supplied by the Robinson Advertising Service, Springfield, Il., 
Metropolitan district figures compiled by Sherlock & Arnold are included in New York state total. 
Some of this data has been published 


Returns for today: Alabama, California, lowa, Kentucky, Maine, Ne bracka, New Jersey, New Mexico, Oklahoma, Oregon and Washington 
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and New Jersey, which 


Commercial car figures do not include buses. 
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On the he Other Hand 


ne 


N. J. BUILDING GAINS 


Trenton, N. J., Aug. 25.—More 
than $800,000 worth of new factory 
building construction was approved 
by the State Department of Labor 
during the spring and early sum- 
mer, despite the depression, accord- 
ing to announcement here today by 
Charles H. Weeks, deputy commis- 
sioner of labor. This total did not 
include alterations to existing 
plants. 

A total of $95,000 in construction 
was authorized during February 


and March for twelve new factory | 
altera- | 


buildings, and in addition 
tions to eight existing plants were 
approved for a total of $19,950. 
During April seven new factory 
structures were authorized, repre- 
senting a _ total expenditure of 
$245,000. and there were three al- 


terations sanctioned in that month | 


amounting to $6,300. 

The greatest outlay for new build- 
ings was reported for May, when 
five new plants were approved for a 
total of $20,000. 
factories authorized, apparently 
small sizes, as the total outlay was 
fixed at $16,300 and two alterations 


at $4,000. 
“This makes a total of twenty- 
nine new buildings and fourteen 


alterations for the months of Feb- 
ruary, March, April, May and June,” 
said Deputy Commissioner Weeks 
today. “There are very encouraging 
communications being received from 
prospective builders in New Jersey 
and factory owners desiring to 
make changes. who are submitting 








June showed five | 
of | 


nasivemeinitnintsasednseasscinemanasaall 


| plans and specifications to the De- 
| partment of Labor.” 





REPORTS SAL ES INCREASE 


the C. F. Church 
Company, a subsidiary of the Stand- 
|ard Sanitary Company, during the 
first two weeks of August exceeded 
| the total sales for the previous five 
months, it was reported today. 
company’s two plants in this city 
and Brattleboro, Vt., are now oper- 
ating on full time, it is said. 


10 PER CENT. GAIN IN 

Holyoke, Mass., 
statement issued this afternoon Sid- 
}ney L. Willson, 





Inc., the encouraging report of a 10 
per cent. increase in orders over the 
month of July is announced. Gen- 
eral information gathered from the 
branch offices of the company, the 
report states, indicate an improved 
mental attitude toward business. 


700,000 IN NEW ORDERS 
New York, Aug. 25.—Otis Elevator 
Company has received orders ap- 
proximating $700,000 for installation 


of elevator equipment in Federal 
| buildings. Included in the orders 
|are thirty-one signal control ma- 


president of the | 


merican Writing Paper Company, | 
se . ~ 2 | plant was operated four days 








}and one plunger elevator for 


Hospital, Chicago, IIl., 
elevators and one hand rope elevator 
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and two four- 


the 


| saidition to the Library of Congress, 


Washington, 


| Nashua Manufacturing 


D. C. 


EXTENDS WORING HOURS 


Lowell, Mass., Aug. 25.— Agent 


Holyoke, Mass., Aug. 25.—Sales of | William W. Rawlinson of the Suf- 
Manufacturing | 


folk Mills, the Lowell plant of the | 
Company, | 


| has just announced that production | 


at the local mill has been increased 


The | 
|refused to confirm or deny 


ORDERS | 
Aug. 25.—In a} 


this week. He 
reports 
that wages have been reduced 10 to 
12 per cent., but he did state that 
the company is continuing a read- 
justment program begun some time 
ago. 

More than 300 persons who are 
employed at th mill are affected | 
by the production increase. The 

and | 
three nights weekly until this week. 


nearly 20 per cent. 


| when the working schedule was in- | 


| chines for the Department of Justice | 


Building, Washington, D. C.; two 


pw ators for the post office at Long | 


Beach, Cal.; four elevators for the 
| United States Veterans’ Administra- 
| tion Home, Roseburg, Ore.; two ele- 
vators for the United States Marine 


Peenulative New Cc ommerc cial 









Car 


creased to four and one-half days 
and four nights. 

According to employees, a wage 
“readjustment” calling for cuts in 
some cases amounting to 10 and 12 
per cent. was put into effect a few 
days ago. A cut of 10 per cent, was 
effected some months ago, following 
a similar cut last winter. 


APPALACHIAN MILLS BUSY 

Knoxville. Tenn., Aug. 25.— The 
Appalachian Mills Company, Roy N 
Lotspeich, president and treasure) 
is now operating from 80 to 90 per 
cent. of normal. Mr. Lotspeich says 
that sufficient orders are being re- 
ceived, but the mills desire a better 
price for products. He said: “The 





increased 17.5 per cent. 


| trunk 
| August 


| Central's 





orders are small but in good number 
and from a wide range—in fact, 
from all over the country.” 


SILK EMPLOYMENT UP 
New York, Aug. 25.—Zmployment 
in the silk 
industry during July as compared 
with the previous month, but was 
20.6 per cent. lower than in the same 


month last year, according to statis- 
tics issued yesterday by the Silk 
Association. 


CAR LOADINGS TURN UP 


New York, Aug. 25.—Indicating a 
islightly more than seasonal im- 
provement in business, the Pennsyl- 


the New York Central 
the two largest Eastern 
lines, for the week ended 
20 reported a narrowing in 
in traffic from a year 


vania and 
railroads, 


the decline 
ago. 
For the week ended August 20 
loadings increased 1,434 
cars over the preceding week as 
compared with an increase between 
these weeks of 1,267 in 1931. Pennsyl- 
vania’s loadings increased 419 cars 
between these weeks against 495 cars 


in the 1931 period 

New York Central lines in the 
week ended August 20 loaded 35,355 
cars of revenue freight as compared 
with 52.697 cars in the correspond- 
ing period of last year, a decrease 
oO: 32.9 per cent 


FINDS BUSINESS BETTER 

New York, Aug. 25.—The business 
of alkali manufacturers has recently 
shown a fairly substantial improve- 
ment, it was indicated yesterday by 
President Allen of the Mathieson 
Alkali Works. Mr. Allen said 





“We have noted quite an improve- 
ment in business since the last week 


in July, directly traceable to a gen- 
eral improvement in all lines, and 
especially to improvement in the 
rayon and textile business.” 


SOLAR BATTERY PLANT 
TO RESUME OPERATION 


Beaver Dam, Wis., Aug. 25.—The 
Solar Battery Corporation, whose 
plant here was destroyed by fire a 
week ago with a loss estimated at 
approximately $100,000, will soon re- 
sume operations in a temporary 
plant. 
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three score years 


of Achievement 
by 
manufacturing experience 
in the vehicle industry. 


rWENTY-THREE 


progress have 


of these 


years of heen 
devoted exclusively to build- 
BROCKWAY Trucks It 
to investigate 
if 
interested in buying or sell- 
trucks today 


Brockway Motor 
Truck Corporation 


Cortland New York 
oil 
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will pay you 


such a_ record you are 


ing motor 


Registration Statistics First Quarter 1931 
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*Combined with Brockway. 





Cumulative New Commercial Car Registration Statistics, 
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This table is repeated for comparative purposes only Figures for July, 1952, will be found on Page 6. 
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Lord & Thomas 
Back Cover 
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Attention Value: 74% berter than average page 
Be pag 


Advertiser: Lucky Strike 
Agency: Lord & Thomas 
Space: Back Cover 


Attention Value: 74% betrer than average page 


We can’t give you 
“Niation’s Business” Free 


But the result of 21 surveys indt- 
cate that we may give you an 
equivalent volume of EXTRA, 
real circulation over other weeklies. 


eand save 
you $950 to 
$2,950 a page 





Tuis, the twenty-first week of 
the Gallup-White surveys again 
suggests that all page advertise- 
ments in Liberty may average sev- 
eral hundred thousand more real, 
seen circulation than the adver- 
tisements in other mass weeklies, 
regardless of greater or less A. B. 





You can’t measure this extra cir- 
culation to the last decimal point. 
But you may draw your own con- 
clusions as to the trend indicated 
by examining the extra circulation 
apparent for advertisements in 
Liberty week by week for the 
twenty-one weeks studied to date. 
Below is the extra circulation fig- 
ured each week by projecting the 
results of the one hundred fifty 
thorough weckly interviews to the 
entire circulations—a reliable pro- 
cedure only to the degree that such 
projections indicate a consistent 


¥ : 
a 


Advertiser: Ethyl Gasoline 


Agency: 
Space: 
Attention Value: 


With these 21-times-proved extra real, seen 
circulation advantages, Liberty still costs 
less per page than the next two biggest 
weeklies (indeed, less per page per thousand 
than any other leading magazine). Your 
1932-33 budget will buy more insertions in 
Liberty. That means more chances at this 
tremendous extra attention value which 
Liberty makes available 52 times a year. 


In view of these incontrovertable cost 
figures-—and the results of the twenty-one 
weeks artention value studies to date—is it 
too much to say that ‘‘ My 1932-33 adver- 
tising appropriation in Liberty may spread 
iny story over a wider area of the popula- 
tion than if spent in any other magazine?” 


Through the lJate-departed ‘‘fat’* years, 
advertising decisions may understandably 
have involved the relatively subtle shades 
of difference between ‘10 per cent more cir- 
culation in this city group than that” 
(although a// mass magazines are primar- 
ily urban media) or between ‘‘12 per cent 
more circulation in this income group than 
that’’ (although a// mass magazines bu/k 
their circulation in the mass. $2,000 - $5,000 
income groups) or between 45 pound ‘‘free 
sheet’’ and 43 pound ‘‘English finish"’ paper 
stock, or between this favorite editorial 
contriburor and that authoritative editorial 
department. 


But these /ean years are bringing more and 
more dollar-minded executives back to the 
fundamental promise that ‘‘advertising is 
the multiplication of printed sales talks."’ 
And when an entirely new type of research 
——a simple count of what people actually see 
and read—shows that one comparatively new 
magazine with editorial content and mechan- 
ical make-up different from older established 
magazines may multiply the eyes reached by 
your printed sales talk by hundreds of thows- 
ands, it is no wonder that questions are 
being asked and 1932-33 plans re-measured 
in the light of this never-before-available 





C. circulation. 


trend: 


Projection of estimated extra circulation, 


averaged by all page ads in Liberty over: 








Second Third Fourth 
Date of Issue City Weekly Weekly Weekly 
(Greater A. B.C. (Smaller A. B.C. 
Circulation.) Circulation.) 
July 4, 1931 Springfield, Mass. 200,758 71,321 (less) 967,292 
July 11 Philadelphia, Pa. 405,993 368,226 1,071,651 
July 18 Greensboro, N.C. 289,665 183,396 985,960 
July 25 Columbus, O. 59,975 270,285 856,270 
Aug. 1 Topeka, Kans. 265,480 134,623 941,252 
Aug. 8 Sioux Falls,§.D. 267,910 189,064 1,007,561 
May 7, 1932 Buffalo, N. Y. 133,067 30,925 (less) Not Surveyed 
May 14 Niagara Falls, N. Y. 221,433 235,414 Not Surveyed 
May 21 Lockport, N. Y. 40,652 123,341 (less) Not Surveyed 
May 28 Rochester, N. Y. 129,828 327,974 Not Surveyed 
June 4 Erie, Pa. 433,012 21,094 Not Surveyed 
June 11 Pittsburgh, Pa. 309,529 44,915 576,028 
June 18 Bethlehem, Pa. 761,730 777,422 1,339,822 
June 25 Allentown, Pa. 625,267 823,630 1,655,120 
July 2 Easton, Pa. 181,455 2,297 (less) 927,740 
july 9 Kingston, N. Y:; 154,552 287,291 524,532 
July 16 Poughkeepsie, N.Y. 852,526 702,299 1,732,654 
July 23 Albany, N. Y. 193,087 (less) 93,851 (less) 113,883 
July 30 Detroit, Mich, 633,412 344,978 Not Surveyed 
Aug. 6 Flint, Mich, 343,430 $58,437 Not Surveyed 
Aug. 13 Jackson, Mich. 157,521 281,192 Not Surveyed 
Average of all Surveys 299,814 249,929 976,909 


information, 


Average Page Advertisement in Liberty 


Per Cent of Extra Projection of 
Persons Noting Extra Volume of 
Persons Noting 
Over Over 
Second Third 
Weekly Weekly 


Over Over 
Second Third 
Weekly Weekly 
This Week 
(Aug.13 
issues) 27% 49% 
15 weeks 
to date 15% 54% 299,814 
(Average of White surveys) 


157,521 281,192 


249,929 


Average Fiction Story in Liberty 
Per Cent of Extra _ Projection of 
Persons Reading Extra Volume of 
Persons Reading 


Over Over 
Second Third 
Weekly Weekly 


Over Over 
Second Third 
Weekly Weekly 
This Week 
(Aug. 13 
issues) 12% less 27% 
15 weeks 
todate 5% 30% 112,662 
(Average of White surveys) 


Average Feature Article in Liberty 


Projection of 
xtra Volume of 
ersons Reading 

Over ve 
Second Ri 4 
Weekly Weekly 


206,472 less 20,807 
61,346 


Per Cent of Extra 
Persons Reading 
Over Over 
Second Third 
’ Weekly Weekly 
This Week 
Aug. 13 


ssues) 81% 167% 1,007,774 1,177,004 
15 weeks 


to date 70% 174% 704,724 


472,121 
(Average of White surveys) 





Batten, Barton, Durstine & Osborn 
Black & White Spread 
53% betrer than average page 
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O08 ARR ABER ERODE By CUES 


Advertiser: Campbell Soup 

Agency: F, Wallis Armstrong Co. 

Space: 4-Color Page 

Attention Value: 62% better than average page 








Highest Rated Ads 
of the Week 


THESE ads are selected regardless of size, 
position or the magazine in which they 
appeared. They are simply the advertise- 
ments which far more of the 150 men and 
women interviewed in Jackson, Michigan, 
this week remembered, than any others. 
(Their advantage is measured on this page 
by comparison with the average rating of 
all full page ads ia all magazines.) Their 
high attention value may have been due to 
position, color, size, basic idea, presenta- 
tion or the combination of all these factors. 
They are not necessarily the ‘‘best’’ ads in 
the sense of having sold the most goods (no 
reliable way of measuring that ultimate 
object of magazine advertisements having 
yet come to our notice.) Their ratings are 
solely on the basis of “attention value”, 
that characteristic being the first of a series 
of sub-objectives which must be accom- 
plished before the sales-function may be 
achieved, 
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The ‘attention value’ ratings on this 
page and those being made available to the 
many-score advertisers in the big weeklies 
who have requested them for their own 
advertisements are available because Percival 
Whice Incorporated, an independent research 
organization, is checking the attention value 
of a// advertisements BY MAGAZINES... 
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For, while attention value is only one 
of the many things an advertisement must 
spoomateh, it must be the primary contribu- 
tion of a magaxine to an advertiser. A maga- 
zine is used to multiply the advertiser's 
impressions and the Gallup and Percival 
White Incorporated surveys are being carried 
on tO measure these impressions in terms of 
impressions received rather than impressions 


printed, 
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